
The Awards will once again be presented at the close of show on Sunday 11th April in OlympiaÕs Pillar
Hall accompanied with a Champagne Reception and Canapes. Then itÕs on to the after show party at
the devilishly chic Kensington Roof Gardens. 

The Roof Gardens is the perfect venue for the party of the year. A piece of genuine fantasia with one
and a half acres of themed gardens and unparalleled views of LondonÕs spectacular skyline, itÕs the
ultimate choice for the industryÕs biggest party with dancing, entertainment, great food and the chance
for a much needed after show drink!

Advance tickets cost just £50 and include entry to the awards presentation at the Pillar Hall, entrance
to the after show party at the Roof Gardens, buffet BBQ dinner and even a complementary coach if you
prefer not to walk to the party venue. For those wishing to attend the party only, tickets are available
at just £45!

DonÕt miss the opportunity to attend the networking party of the year Ð make sure you book today as
tickets are limited and are sure to sell out fast! Please call Suzanne on 01273 645122.

CALL FOR ENTRIES Ð DEADLINE 8 MARCH2010

Best Independent Ret a i l e r¥ Best Organic Retailer

Entering your store is a great way to promote your business. Shortlisted and winning stores will gain
editorial coverage on our websites and in Natural Products magazine. Plus the kudos of winning will stay
with you long after the event.

To enter, complete and return the form overleaf and return with your supporting material, before 8 March
2010. Please support your entry with in-depth information about your shop, including photographs and
any literature that you feel will help support your application. Judges will be looking for quality and
diversity of product range, product knowledge, store layout and design, customer care, staff training,
innovation and your involvement with the local community. The winner will then be announced at the
awards presentation on the 11th April.

Should you have any queries relating to these awards, please call Suzanne on 01273 645122. 
We look forward to receiving your entry and wish you good luck.

CALL FOR ENTRIES
Ð DEADLINE 8 March 2010

11 April 2010
P i llar Hall 
Ke n s i g n ton Ro of Gardens 
London 

T H EN AT U RAL AWA R D S
Best New Food Product
Best New Non-Food Product
Best New VMS Product
Best New Natural Beauty Product
Best Independent Retailer

NAHSRetailer of the Year
Best New Packaging Design
Natural Products Outstanding Achievement Award

T H EO R G A N I CAWA R D S
Best New Organic Food Pro d u c t

Best Organic Ret a i l e r
Best Organic Textile Pro d u c t
Best Organic Facial Skinca re Pro d u c t

Best Organic Baby Pro d u c t
Best Organic Bodyca re Pro d u c t

Entry return address
Suzanne Rowland,
Natural & Organic Awards 2010
Diversified Business
Communications UK
3rd Floor, Blenheim House
120 Church Street
Brighton, BN1 1UD

Any questions?
Please contact:
Suzanne Rowland 
on +44 (0)1273 645122
or email srowland@divcom.co.uk

Thank you for your entry into the 

N at u ral & Organic 
Awa rds 2010



HOWTOENTER:
Please complete this form in full and return with any relevant support material, to:
Suzanne Rowland, Diversified Business Communications, Blenheim House, 120 Church Street, Brighton, BN1 1UD.

Please provide Support Material separately, giving a general description of the shop including:
Ð  year established 
Ð  location
Ð  layout &design
Ð  1 x photo of shop front
Ð  photos of shop interior
Ð  product range &knowledge
Ð  customer care & quality of service
Ð  aims & objectives of business
Ð  staff training 
Ð  customer base
Ð  sales performance figures (these will be kept confidential)

All entrants for must submit 600 words (plus) covering how their store meets the judging criteria (detailed above).

Judges will also be looking at:
Ð  What retail innovations, achievements and qualities you are most proud of? 

Please enclose relevant support material such as photographs, advertisements, printed materials,
press cuttings, etc.

Closing date
The closing date for entries is 8 March 2010.

Application Details
To enter your shop for the Best Independent Retailer Award, please complete all sections and print clearly in BLOCK
CAPITALS and send this form along with your supporting material to the address above.

Contact name

Company details

Shop/Company name:

Address:

Postcode:

Tel: Fax:

Email:

Actual store size Number of staff
sq.ft

E N T RY FO R M

- Best Independent Retailer 

11 April 2010
P i llar Hall 
Ke n s i g n ton Ro of Gardens 
London 

Entry return address
Suzanne Rowland,
Natural & Organic Awards 2010
Diversified Business
Communications UK
3rd Floor, Blenheim House
120 Church Street
Brighton, BN1 1UD

Any questions?
Please contact:
Suzanne Rowland 
on +44 (0)1273 645122
or email srowland@divcom.co.uk

Thank you for your entry into the 

N at u ral & Organic 
Awa rds 2010



HOWTOENTER:
Please follow the rules of entry below and send your entry with this completed form to Feona Horrex, Events Coordinator,
Soil Association, South Plaza, Marlborough Street, Bristol, BS1 3NX.
If you have any further queries, please contact 0117 987 4586 or email fhorrex@soilassociation.org.

RULESOFENTRY:
1. All entries, must be submitted by the closing date of Monday 8 March 2010
2. Entrants legally requiring organic certification must be certified to Soil Association organic standards or equivalent and
must provide a copy of their certificate with their entry*
3. Stores must be given over to at least 50% of organic products 
4. All entrants for must submit 600 words (plus) detailing how their store or delivery/internet service meets the judging
criteria (below)
5. Store entrants must also submit:

- sourcing policy - information on sourcing from any local, regional or UK initiatives
- three copies of company literature (for example product lists, catalogues or promotional flyers)
- a minimum of six different store photographs, including one of the exterior

6. Entrants will be short listed for the public to make a final decision by vote
7. The judgesÕ decision is final and no correspondence will be entered into.

JUDGINGCRITERIA:
Judges will give merit on the following and shortlisted retailers will be put forward to the public to pick the winner
¥ on the personal organic story
¥ aims and objectives of business
¥ plans for development
¥ features of your enterprise of which you are most proud
¥ company performance data illustrating growth and business
¥ product range and knowledge
¥ layout and design 
¥ communication of organic messages to shoppers
¥ staff training
¥ quality of service and customer care
¥ local community involvement 
¥ innovation in customer choice
¥ ordering process (online only)
¥ condition of products 

*Please note retailing operations preparing, processing, labelling, packing or breaking down food produce out of sight of
the end customer are legally required by law to be licensed by an approved certification provider such as Soil Association
Certification. If you are unsure about whether you should be certified, please contact us on 0117 914 2406.

Closing date
The closing date for entries is 8 March 2010.  DonÕt delay, submit your entry today!

Contact name

Company details

Shop/Company name:

Address:

Postcode:

Tel: Fax:

Email:

Number of Website Hits Per Day Number of Members/Subscribers 

E N T RY FO R M

- Best Organic Retailer 

11 April 2010
P i llar Hall 
Ke n s i g n ton Ro of Gardens 
London 

Entry return address
Feona Horrex, Events Coordinator
Soil Association 
South Plaza, Marlborough Street,
Bristol, BS1 3NX.

Any questions?
Please call +44 (0)117 987 4586 
or email fhorrex@soilassociation.org

Thank you for your entry into the 

N at u ral & Organic 
Awa rds 2010


